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CREATIVE COMMONS COPYRIGHT

Please feel free to copy, share and reference this e-book. All
we ask is that you acknowledge iCrossing as the source and
link to http://www.iCrossing.com/ebooks when citing the
publication.

This work is licensed under the Creative Commons Attribution-NoDerivs 2.5 License.
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To view a copy of this license, visit http://creativecommons.org/licenses/by-nd/2.5/
or send a letter to Creative Commons, 543 Howard Street, 5th Floor, San Francisco,
California, 94105, USA.
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GLOSSARY

TERM

BLOG

Originally ‘web log’ a website where the most
recent entries appear first, typically allowing
users to subscribe to updates and to leave
comments.

BOOKMARKS, BOOKMARKING

Saving an item, page or website for future
reference, increasingly via an online account
such as del.icio.us. Works in a similar way to
the ‘favourites’ feature of a web browser.

COMMUNITIES

Online networks that exist around shared inter-
ests or shared content.

CONTENT COMMUNITIES

Communities which organise around and share
particular kinds of content. Popular content
communities exist around photos (Flickr),
bookmarked links (del.icio.us), news (Digg)

and videos (YouTube).

INSTANT MESSAGING (IM)

A form of real-time communication via the 34

internet between two or more people based on
typed text, for example Google Talk.

MASH-UP

A hybrid web application combining content
from two or more different data sources, for
example data added to Google Maps.

MICRO-BLOGGING

Instant publishing of bite-size amounts of con-
tent via a service such as Twitter.
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GLOSSARY 2

RSS
(REALLY SIMPLE SYNDICATION)

A method of subscribing to a site’s content and
being alerted to new updates without visiting
the site, either through the user’s web browser
or an RSS aggregator (for example Bloglines).

SECOND LIFE

The best-known ‘virtual world’, in which us-
ers can move around and interact with one
another and the environment as 3D characters
(avatars).

SOCIAL MEDIA

Media that users can easily participate in, share
and create content for, including blogs, social
networks, wikis, forums and virtual worlds.

SOCIAL NETWORKS

Channels through which individuals can inter-
act socially. Successful online examples include
Facebook, MySpace and Bebo

TAGS, TAGGING

Keywords that label pieces of content (for in-
stance blog posts, bookmarks) and make them
easy to organise and search.

TECHNORATI RANKING

A blog’s authority, as measured by blog track-
ing website Technorati.

TWITTER

A micro-blogging service that distributes bite-
sized chunks of text across multiple platforms,
including mobile, instant messaging and email.
Messages are often status updates about what
a user is doing.

VIRTUAL WORLDS

An online environment in which people can
interact with each other and the environment
as 3D characters (avatars).

VODCAST

Video files that are published on the internet
and can be subscribed to, a derivative of pod-
casts (audio files).
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USEFUL WEBSITES

Apple iTunes http://www.apple.com/itunes/
Audacious http://audacious-media-player.org/
Bebo http://www.bebo.com/

Blogger https://www.blogger.com/start
Bloglines http://www.bloglines.com/
Boardtracker http://www.boardtracker.com/
del.icio.us http://del.icio.us/

Digg http://digg.com/

Facebook http://www.facebook.com

Flickr http://www.flickr.com/

4Radio https://www.channel4radio.com/

Google Blog Search

http://blogsearch.google.com/

Google Earth http://earth.google.com/

Google Talk http://www.google.com/talk/
iCrossing http://www.icrossing.com/

Jaiku http://www.jaiku.com/

JotSpot http://www.jot.com/

Last.fm http://www.last.fm/

LinkedIn http://www.linkedin.com/

MySpace http:// www.myspace.com/
Newsgator http://www.newsgator.com/home.aspx
Open http://open.typepad.com/open/
Podcast Alley http://www.podcastalley.com/
Pownce http://www.pownce.com/

Rojo http://www.rojo.com/today/
SearchSense http://www.iCrossing.com/search-sense/
Second Life http://secondlife.com/

Socialtext http://www.socialtext.com/

iCrossing http://www.iCrossing.com/
Technorati http://technorati.com/

Twitter http://twitter.com/

Twitterific http://iconfactory.com/software/twitterrific
TypePad http://www.typepad.com/

Wikia http://www.wikia.com/wiki/Wikia
wikiHow http://www.wikihow.com

Wikinews http://en.wikinews.org/wiki/Main_Page
Wikipedia http://en.wikipedia.org/wiki/Main_Page
Windows Live http://home.live.com/?mkt=en-gb
Wordpress http://wordpress.org/

Yahoo! Podcasts http://podcasts.yahoo.com/

YouTube http://www.youtube.com/
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